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“Somebody who has worked 
the manufacturing line for 20 
years is going to know more 

than someone who’s just 
read a textbook about the 

manufacturing line.” 

YAYAs do not look for a correct way to do things. Rather, they search for a way that 
works for them. Research showed that 37% of YAYAs say when they’re learning 
something new, they care most about how well they can apply it in real life. YAYAs 
have also begun to turn to learning from more non-traditional sources, with 25% 
having learned something from YouTube, TikTok or online courses. Instead of finding 
answers just from an internet search, they want the nuances that come with those lived 
experiences to inform their knowledge. One participant commented that “Somebody who 
has worked the manufacturing line for 20 years is going to know more than someone 
who’s just read a textbook about the manufacturing line.” This shows that YAYAs are 
building a mosaic of knowledge out of the lessons they have acquired.

The Learner’s Odyssey was never just about access to information. Information can 
explain, but only experience can expose. Through real world friction, YAYAs stop 
collecting answers and begin building understanding. Formal education grants legitimacy. 
Digital fluency sharpens discernment. Lived experiences give knowledge depth. When all 
three weave together, learning does not just prepare them for life. Rather, it morphs into 
the process of becoming. In a universe overflowing with answers, YAYAs have chosen 
questions, and that choice turns knowledge into wisdom.
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say that knowledge gained 
through hobbies has shaped them 

more than knowledge gained 
from their education or work

– Participant 1



REFERENCES
Donnelly, C., & Chakrabarti, M. (2025, 
December 24). Why Gen Z says ‘hotties need 
hobbies’ | On Point with Meghna Chakrabarti. 
WBUR. Retrieved April 12, 2026, from https://
www.wbur.org/onpoint/2025/12/24/gen-z-
says-hotties-need-hobbies

Fike, A. (2025, September 4). Gen Z Is 
Swapping Doomscrolling for Grandma 
Hobbies. VICE. https://www.vice.com/en/
article/gen-z-is-swapping-doomscrolling-for-
grandma-hobbies/

18

LEFT BRAIN RIGHT BRAIN

Parallax is the effect whereby the position or direction of an object appears to differ when 
viewed from different positions. This word resonates with us because we all find ourselves 
having sharp, perceptive and inquisitive nature in our approach to acquiring knowledge. 
Parallax is rooted in curiosity, with a desire to understand ourselves and the world around 
us better. The opportunity to work through the YAYAs Learner’s Odyssey made our curiosity 
collaborative, working toward educating others on how YAYAs view acquiring knowledge. 

Team Parallax wants to express thanks and appreciation to the MOJO Ad management: 
Brad Best, Frank Corridori, Jamie Flink and Jon Stemmle, for providing us with feedback 
and supporting our ideas through this process. Team Parallax would not be able to venture 
through the Learner’s Odyssey without your guidance.
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